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ANNUAL AFFIRMATIVE MARKETING ANALYSIS REPORT
FAIR HOUSING:

· Federal fair housing and equal opportunity laws prohibit discrimination against any person (prospective tenant, homebuyer, employment applicants, employees and businesses) on the basis of race, color, religion, age, familial status, disability, national origin, sex, or any other arbitrary basis.  

· Section 104(b)(2) of the Fair Housing Act requires that each HOME funding recipient certify that it is affirmatively furthering fair housing.  Any recipient of federal housing funds must be proactive in encouraging participation in any housing projects or programs funded through federal sources.  

· HOME Contractors must prominently display a Fair Housing poster at rental offices and project sites from the beginning of construction through occupancy, or in front of existing multifamily buildings or single-family houses (24 CFR 110.10).

· The Fair Housing poster shall be 11 inches by 14 inches (24 CFR 110.25).  A facsimile may be used if the poster and lettering are equivalent in size and legibility to the poster available from the Department of Housing and Urban Development (24 CFR 110.20).  

· All advertising of residential real estate for sale, rent, or financing should contain an equal housing opportunity logotype, statement, or slogan as a means of educating the home-seeking public that the property is available to all persons regardless of race, color, religion, sex, national origin, familial status, or disability.

· Each housing program or project should have a marketing file with documentation of outreach efforts showing that all local persons have the opportunity to participate in the HOME funded activity.  

AFFIRMATIVE MARKETING:

Each State Recipient, CHDO, and owner must adopt affirmative marketing procedures and requirements for rental and homebuyer projects containing 5 or more HOME-assisted housing units (24 CFR 92.351).  Affirmative marketing steps consist of actions to provide information and otherwise attract eligible persons in the housing market area to the available housing, without regard to race, color, religion, sex, national origin, familial status or disability.  

Your written affirmative marketing requirements and procedures must include the following: 

1)
Methods for informing the public, property owners and potential tenants about Federal fair housing laws and affirmative marketing policy (i.e., through the use of the fair housing logo or equal opportunity language in marketing materials, posters on office walls, and referrals to fair housing agencies). 

2)
Requirements and practices each property owner must adhere to in order to carry out the affirmative marketing procedures and requirements (i.e., advertising requirements, outreach to community groups, EO logo, fair housing poster). 

3)
Procedures to be used to inform and solicit applications from persons in the housing market area that are not likely to apply for the housing without special outreach.  These efforts might include advertising in non-English language newspapers, targeted outreach through direct mail, informing service agencies about the project, community organizations, places of worship, and translators at public meetings. 

4)
Records that will be kept describing actions taken to affirmatively market HOME-assisted units and records to assess the results of these actions.

5) A description of how you will annually assess the success of your affirmative marketing actions and what corrective actions will be taken when affirmative marketing requirements are not met (i.e., making an annual review of who the program or project is serving to determine whether they are reaching members of protected classes and to determine which marketing vehicle works best to reach persons who might not be likely to apply).

RACE / ETHNICITY CATEGORIES:  

Effective January 1, 2003, HUD required owners to begin collecting data using new race categories with a separate new collection category for Hispanic/Latino ethnicity for all activities reported on to HOME by State Recipients and CHDOs.  

Under OMB 1997 standards, “Hispanic” is not a race category, but an ethnic category that cuts across all races.  Those who are American Indian, Asian, Black, Pacific Islander, White or a multi-race may also be counted as being of Hispanic ethnicity.  When asking each household individual to select a race category, the individual must also check whether they are of Hispanic ethnicity.  At least one of the race categories must always be selected.  There are no other ethnicity categories besides Hispanic / Latino.  

Please use HUD’s “Race and Ethnic Data Reporting Form” (HUD-27061-H) to gather data from applicants and tenants.  Use this data in your Annual Analysis to demonstrate that assisted housing is provided to all people.

Once the form is completed it need not be completed again unless the head of household or household composition changes.  

There is no penalty for persons who do not complete the form.  However, the owner or agent may place a note in the tenant file stating the applicant / tenant refused to complete the form.  Parents or guardians are to complete the form for children under the age of 18.  Completed documents for the entire household should be stapled together and placed in the household’s file.

	HOME Program

	Annual AFFIRMATIVE MARKETING
ANALYSIS Report

	Contract Number:
  
	Report Prepared by:     ___ owner
                                     ___ property manager                                    

	Project Name:  


	Name of Report Preparer:

	Project Address:  


	Project City, Zip:

	Total # Units in Project:   
	# of HOME-assisted units:  


I.  Census/Occupancy Data

Project City:     
____________________

Project County:   
____________________

Total Population Estimate in 2000 Census for City or County:      ______________

	Ethnic Categories
	Census

(# and %)
	Applicants

(Includes Waiting List)
(# and %)
	Beneficiaries/

Occupants
(# and %)
	  Rejected Applicants

(# and %)

	Hispanic or Latino
	
	
	
	

	Not-Hispanic or Latino
	
	
	
	


	Racial Categories 
	Census

(# and %)
	Applicants (Includes Waiting List)
(# and %)
	Beneficiaries/

Occupants
(# and %)
	Rejected Applicants

(# and %)

	American Indian or Alaska Native 
	
	
	
	

	Asian 
	
	
	
	

	Black or African American
	
	
	
	

	Native Hawaiian or Other Pacific Islander
	
	
	
	

	White
	
	
	
	

	Other
	
	
	
	


	Gender
	Census

(# and %)
	Applicants
(Includes Waiting List)
(# and %)
	Beneficiaries/
Occupants
(# and %)
	Rejected Applicants

(# and %)

	Female
	
	
	
	

	Male
	
	
	
	


	Age
	Census

(# and %)
	Applicants
(Includes Waiting List)
(# and %)
	Beneficiaries/

Occupants
(# and %)
	Rejected Applicants

(# and %)

	Under 18 Years
	
	
	
	

	18 to 44 Years
	
	
	
	

	45 Years to 64 Years
	
	
	
	

	65 Years and Over
	
	
	
	


	Disability
	Census

(# and %)
	Applicants
(Includes Waiting List)
(# and %)
	Beneficiaries/

Occupants
(# and %)
	Rejected Applicants

(# and %)

	Disability (5 years +)
	
	
	
	

	No Disability (5 years +)
	
	
	
	


To obtain “race, ethnicity, gender and disability” information:
http://factfinder.census.gov/

Enter City/Town/County, or Zip

Enter State 

Hit Go

To obtain “age” information:
Follow steps above
On left side – place cursor on “People”

Menu will appear – click on “Age and Sex”

    Reasons for Rejections:

	Race/Ethnicity:
	Number:
	Reason for Rejection:

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Annual Affirmative Marketing Analysis Report..... continued
II. General

A.  Is there an Equal Opportunity Fair Housing Poster prominently displayed in the rental office?    (   ) Yes    (    ) No      (    ) N/A-no rental office

Comments:
B.  Is there a copy of the owner’s “Affirmative Fair Housing Marketing Plan” (AFHM) in the office or wherever prospective tenants may apply for rental housing?  (   ) Yes  (    ) No    

Comments:

C.   Does the owner / property manager regularly review the AFHM Plan (at least every 5 years) to ensure it is current and applicable?   (   ) Yes    (    ) No    


What is the date of last AFHM Plan update?
D.
Does the owner / property manager use “Community Contacts” to market the rental development?    If, (   ) Yes, attach a copy of the project’s Community Contact list;           


If, (    ) No, please explain why not.    

What is the date for the last Community Contact list review and/or revision?_________

III. Tenant Selection Plan (TSP)

A.  Does the owner / property manager have an approved Tenant Selection Plan on site for  applicant / tenant review?      (   ) Yes    (    ) No    

      Comments:
B.   Does the project’s TSP include procedures for taking applications, selecting from the waiting list, and policy for opening, closing, and maintaining the waiting list?   (   ) Yes        (    ) No    

      Comments:
C.  Does the TSP include policies for Fair Housing, Section 504, and assigning accessible units?
  (   ) Yes    (    ) No    

      Comments:
D.  Does the TSP include policies for preferences?   (   ) Yes    (    ) No    

If yes, what are the preferences?

	   Fair Housing Act:  

No discriminatory words, phrases, photographs, symbols or forms which convey that   rental dwellings are available or not available to a particular group of persons because of race, color, religion, sex, handicap, familial status or national origin shall be used.



IV. Signage / Brochures / Advertising

A.  Is an outdoor sign located on-site?   (   ) Yes    (    ) No    

If “Yes”

B.  Is the Equal Opportunity logotype properly included?   (    ) Yes   (    ) No    
C.  Is the accessibility logotype included?
(    ) Yes   (    ) No    

If “No,” why not?

D.  If human models were used in brochures; did they reasonably represent both majority and minority races?  (    ) Yes    (    ) No    (    ) N/A, no brochures prepared or distributed
E.  Are all applicable correspondence, notices, and advertising in compliance with advertising guidelines?    (   ) Yes    (    ) No    


Please attach a copy of the project’s last advertisement including publishing date.

V. Owner / Property Management Staff Training

A.  Has the owner / property management staff received instruction regarding fair housing laws and the Affirmative Fair Housing Marketing Plan?

(    ) Yes      (    ) No

B.  If “Yes,” when was the instruction last received?

C.  If “No,” why not?

VI. Owner / Property Management Record-keeping and Reporting

A.  Does the owner / property manager maintain a record of Fair Housing complaints?


  (   ) Yes    (    ) No          Comments:
B.  Does the owner / property manager collect and maintain data on race, ethnicity, gender, age, and disability for applicants?  (   ) Yes    (    ) No          Comments:
C.  Does the owner / property manager collect and maintain data on race, ethnicity, gender, age, and disability for all tenant household members?  (   ) Yes    (    ) No          Comments:
D.  Does the owner / property manager collect data from applicants and tenants with HUD’s “Form” (HUD-27061-H)?  (   ) Yes    (   ) No
If “No,” why not?
VII. Owner / Property Manager’s Demographic Analysis

A. Does any of the demographic data show low representation of any protected groups in either the project applicants or beneficiaries?
B. What reasons have you identified for these low numbers?
C. What actions have you taken to date to correct the reasons for low numbers?  Please provide correspondence of actions taken.

D. What actions do you plan to take in the future to correct these low numbers?

E. Have you set up and maintained records to reflect any study and actions taken?  If no, why not?

I certify that the above information is true and accurate.

By:

___________________________________________________________________

Owner / Property Manager Printed Name                             
Title

___________________________________________________________________

 
Signature 
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